
 
 

 
 
 
 
Week 1 – July 12th thru July 16th 
 

Theme:  Non-profit Promotional Video 
 

A non-profit organization will meet with student crews and outline their needs for a short web-
based video.  Students must all complete a video according to the organization’s guidelines.  
The winning crew will have their video posted to the organization’s web site. 
 
 
Week 2 – July 19th thru July 23th 

 

Theme: The Commercial 
 
A local business will meet with student crews and outline their need for a: 30 commercial. 
 
 
Week 3 – July 26th thru July 30th 
 

Theme: 48 Hour Film 
 
Student crews are given a story theme, characters and certain elements that must be included 
in their films and they have 1 day to shoot and 1 day to edit.   
 

 

Prerequisites and Student Guidelines 
 

All CAPS4Kids summer students must follow the below guidelines during each week of classes.  No 
exceptions in fairness to all students. 
 

- All students must wear T-shirts and ID tags at all times. 
- No pre-scripted, pre-edited or pre-created materials will be allowed in class.  

All ideas, scripts, video footage, special effects, etc. must be created during the week of 
class.  Some work may be created outside of class during non-class hours if desired.  
Students in crews who decided to work outside of class during off hours are encouraged to 
make arrangements to work together.  We will provide means for exchange of phone and 
email addresses. 

- Camera and other equipment may be available for check out and used off-hours but a parent 
or guardian must take responsibility and sign appropriate forms. 

- CAPS4Kids encourages already skilled students to help less-skilled students. 
- See Handbook for additional requirements and guidelines. 
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